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Magazine profi le

HIGH USER VALUE. ELEGANT FORM. 
IN-DEPTH COVERAGE. 
MEININGERS SOMMELIER is the “fi ne wining” magazine for the top class 
gastronomy industry. We report on everything of interest to sommeliers – 
such as wine, beverages and luxury products – in an informative, in-depth 
and entertaining way. 

In each issue you can read:
 Panorama:   Reports from regions and wine-growing areas, both 

national and international
 Profi le:   Interviews with the industry’s leading fi gures and profi les 

of new concepts
 Tasting:  A wide range of exciting compact tasting formats
 Practice:   Categories covered include water, glasses and spirits as 

well as beers and cigars
 Perlage:    Editorial expertise in the top segment of bottle-fermented 

sparkling wines

Plus: 8-page Sommelier-Union Intern
As offi  cial association publication of the Sommelier-Union Deutschland e.V., 
MEININGERS SOMMELIER reports on the latest topics from this member 
circle. The magazine off ers a direct link between the sommelier union and 
top class gastronomy and sommelier industries.

Other 
MEININGER 
publications 

also as digital version

 1

PUBLISHER  MEININGER VERLAG GmbH
Maximilianstraße 7-19
D-67433 Neustadt

CONTACT  Editor-in-Chief 
Sascha Speicher  
+49 (0) 6321-8908-58
speicher@meininger.de

Editor
Christoph Nicklas

 +49 (0) 6321-8908-153
 nicklas@meininger.de

  Marketing Director Media
 Ralf Clemens 
+49 (0) 6321-8908-81
clemens@meininger.de

  Marketing Director Media Assistant
Silke Geiger
+49 (0) 6321-8908-49

 geiger@meininger.de

  Sales Manager Media
Jörg Sievers
+49 (0) 6321-8908-67
sievers@meininger.de

  Advertising Manager
Charlotte Diemer 
+49 (0) 6321-8908-40 
diemer@meininger.de

  

CONTACT  Administration
Sieglinde Faßbender 
+49 (0) 6321-8908-78
fassbender@meininger.de

   Production (responsible)
Patrick Rubick 
+49 (0) 6321-8908-55
rubick@meininger.de

FAX  +49 (0) 6321-8908-80

INTERNET  www.meininger.de
www.sommelier-magazin.de

FREQUENCY 4x annually

SUBSCRIPTION PRICE   annual subscription EUR 57.60 (EU)
 incl. postage and VAT

PAYMENT TERMS  Immediately without deduction. 
 2% discount upon advance payment / 
 direct debit.

BANK DETAILS  Sparkasse Rhein-Haardt
IBAN: DE 22 5465 1240 0001 9261 46
BIC: MALA DE 51DKH

TERMS OF BUSINESS  Orders are subject to the general terms 
and conditions of the publisher 
(see order confi rmation).

Publisher’s details 2



TOPICS AND TOPIC CALENDAR 2021

No. DATES PANORAMA PRACTICE TASTING PERLAGE TRADE FAIRS

Date of publication: 
26th February 2021

Rheingau

Spain

Salary – ever-
ything counts

Scharzhof-
berg

Priory

Champagne
BIOFACH digital
17.02. – 20.02.2021
Nuremberg

MUNDUS VINI spring 
23.02. – 28.02.2021
Neustadt

ProWine Hong Kong
18.05. – 21.05.2021
Hong Kong

Wine Paris & Vinexpo 
Paris
14.06. – 16.06.2021
Paris

Vinitaly
20.06. – 23.06.2021
Verona

Advertisement deadline:
18th January 2021

Print document deadline:
25th January 2021

Date of publication: 
28th May 2021

Wuerttem-
berg

Italy

Additonal 
sales: tea

VDP „en 
primeur“

Italy

Lombardy 
sparkling 
wine 

Advertisement deadline:
19th April 2021 

Print document deadline:
26th April 2021 

Date of publication: 
03rd September 2021 

Mosella

France

Water

Sommelier on 
cruises

Pinot Gris

Burgundy

German 
traditional 
sparkling
wines

MUNDUS VINI summer
26.08. – 29.08.2021 
Neustadt

ProWine Shanghai
09.11. – 11.11.2021
Shanghai

FORUM VINI
12.11. – 14.11.2021
Munich

Advertisement deadline: 
26th July 2021

Print document deadline: 
02nd August 2021

Date of publication:
12th November 2021

Palatia

Austria

Glass VDP.Großes 
Gewächs

Austria

Champagne

Advertisement deadline:
11th October 2021 

Print document deadline:
18th October 2021
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 Vinitaly, MUNDUS VINI spring, BIOFACH

Vinitaly
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 4  Advertisement formats and rates in EUR (excl. VAT.)

SIZE
FORMAT

Width x height (mm)
PRICE

4 colour (Euro scale)

 1/1 page 225 x 290 3,550

1/1 page – Advertorial 225 x 290 3,855

 1/2 page upright 102.5 x 290 2,085

 1/2 page broadside 225 x 144 2,085

 1/3 page upright  71 x 290 1,450

 1/3 page broadside 225 x  97 1,450

SPECIAL FORMATS*
AND PLACEMENTS**

Inside front cover 225 x 290 3,975

Inside back cover 225 x 290 3,975

Outside back cover 225 x 290 3,975

ONLINE BUSINESS

Charlotte Diemer
diemer@meininger.de

1/1page (mm)
Format: W 225 x H 290

1/2 page broadside (mm)
Format: W 225 x H 144

1/3 page broadside (mm)
Format: W 225 x H 97

All advertisement 
formats: plus 3mm 
trim on all sides.

1/3 page upright (mm)
Format: W 71 x H 290

1/2 page upright (mm)
Format: W 102.5 x H 290

INSERTS
(incl. distribution costs) SUPPLEMENTS

ADHESIVE INSERTS
(incl. distribution costs)

Up to 25 g 2,605 4 page 3,775 DIN postcard 137 / 1,000

Up to 50 g 3,285 8 page 4,995 Product samples, CDs 
etc: price upon request

Up to 75 g 3,565

  There are no discounts on inserts, supplements and adhesive inserts.
Format: maximum 220 mm width x 285 height.

Advertorial 

 CLASSIFIEDS 
RECRUITMENT

JOB MARKET/
MISCELLANEOUS  BOX FEE

Column width 57 mm 3.35 / mm Inland: 7.00
Abroad: 8.50

** Special formats: enquiries may also be made regarding advertisement 
formats which are not given in the price list. This will be checked immediately.

** Placement requirements (minimum size ½ page): 15%.

 Cancellation deadline for cover pages: 6 weeks before date of publication

Print document deadline for advertorials: 4 weeks before date of publication

FULLSERVICE: The professional production of 
your advertorials is guaranteed by the editorial 
and design expertise of the Meininger Verlag.

You, as the client, only supply the basic infor-
mation – raw text and images. Our editorial 
and design departments assume text prepara-
tion and layout. Coordination and approval of 
advertorial upon agreement.

Prices and conditions by request: 
sievers@meininger.de

SERIES DISCOUNT

2 insertions =  5%
4 insertions =  10%

Winzer Krems 

Let´s Twist

Der Weinjahrgang 2012 bleibt der Win-
zer Krems eG in nachhaltiger Erinne-
rung. Und zwar mit einem lachenden 

und weinenden Auge, wie Exportleiter Lud-
wig Holzer verrät: »Mit dem qualitativ per-
fekten Jahrgang 2012 können wir zumindest 
unsere hochwertigen Spezialitäten weiter 
forcieren. Die Umsatzentwicklung bestätigt 
unseren konsequenten Weg.« Per Ende April 
verzeichnen die Winzer Krems in Deutsch-
land ein Umsatzwachstum von 17 Prozent im 
Vergleich zum vergangenen Jahr. 

Einmal mehr mit einem deutlich überpropor-
tionalen Wachstum bei der Serie »Weinma-
nufaktur Krems«. Getrübt wird das erfreu-
liche Bild nur ein wenig durch das geringe 
Erntevolumen in 2012, denn die Ernte war 
nach 2010 die zweitkleinste der letzten 30 
Jahre. Dennoch gibt Holzer für seine Kun-
den vorsichtig Entwarnung: »Aus heutiger 
Sicht kommen wir bei der momentanen Ab-
satzentwicklung gerade über die Runden. 
Nun hoffen wir, wie alle, auf eine gute Ernte 
2013.« Noch ist es natürlich viel zu früh, um 
optimistisch von einer großen Ernte 2013 
ausgehen zu können. Doch die ersten Klip-
pen hat die Vegetation mit Bravour gemeis-
tert. Ein langer Winter, jedoch ohne Frost-
schäden, und ausreichende Niederschläge 
im Winter und im Frühjahr führten zu einem 
perfekten, gleichmäßigen Austrieb, wie ihn 
die Winzer im Donauraum lange nicht er-
lebt haben. Auch die Gefahr von Spätfrösten 
scheint weitgehend gebannt. 

Es sieht also so aus, als könnten die Winzer 
Krems ihre Erfolgslinie »Weinmanufaktur 
Krems« und ihr Fachhandels- und Gastro-
nomie-Pendant »Kellermeister Privat« un-
gebremst laufen lassen. Mit dem Jahrgang 
2012 gibt es in beiden Serien eine bedeuten-
de Neuerung. Die kompletten Serien »Wein-

Lebensmittelhandel) und »Kellermeister Pri-
vat« (exklusiv für Gastronomie & Fachhandel) 
werden mit dem gerade erfolgten Jahrgangs-
wechsel auf Schraubverschluss umgestellt. 

Als Anhänger einer naturnahen und nach-
haltigen Produktion haben sich die Winzer 
Krems bewusst sehr lange Zeit gelassen 
mit dieser Entscheidung und am Naturkork 
festgehalten. Letztlich hat der Wunsch des 
Marktes nach dem praktischen »Dreher« 
den Ausschlag für den Umstieg gegeben. 
»Für die klassisch fruchtigen Weiß- und auch 
Rotweinen sehen wir den Schraubverschluss 
in puncto Qualitätssicherung und Conveni-
ence als klaren Produktvorteil«, begründen 
die Winzer Krems ihre Entscheidung. Die 
Premiumweine aus den Einzellagen Krem-
ser Wachtberg Grüner Veltliner und Krem-
ser Pfaffenberg Riesling, sowie die im Holz-
fass ausgebauten Rotweine, sollen jedoch 
weiterhin mit höchstwertigem Naturkork 
verschlossen werden. Parallel zum Schraub-
verschluss wurde auch die Ausstattung vor-
sichtig weiterentwickelt, mit einem moder-
neren Schriftbild und einem noch klareren 
Fokus auf die Hauptaussage. 

ADVERTORIAL

Die Urgesteinslagen westlich der Stadt Krems 
bieten feinstes Terroir

Das seit Jahren unveränderte Führungs-
quartett zieht an einem Strang

Mehr als 30.000 Besucher pilgern 
Jahr für Jahr zur Sandgrube 13 ...

... wo sie ein fröhliches und kompetentes 
Team erwartet

Winzer Krems eG
Sandgrube 13 A-3500 Krems
www.winzerkrems.at, Tel.+43 (0) 2732 85511



 COLOUR ADVERTISEMENTS  1/1 page EUR 3,550

PRINT RUN ** 6,850

TOTAL 
CIRCULATION  4,772

MAIL 
SUBSCRIPTIONS 1,940 

PAID 
CIRCULATION  2,901

CIRCULATION 
CONTROL* 

MAGAZINE FORMAT Width 225 mm x height 290 mm

PRINTING AREA  Width 193 mm x height 248 mm
 3 columns, 45 mm width each
 4 columns, 41 mm width each

PRINTING PROCESS  sheeted off set, 70 screen

BINDING adhesive binding

PRINT DOCUMENTS see technical printing details

TRIMMED 
ADVERTISEMENTS   no extra charge

MEDIATION FEE 15 % (also Abroad)
* I. quarter 2020

Rate list no. 22, valid from 01.01.2021 5

PRINTING PROCESS   sheeted off set, 70 screen

PAPER Cover:     300 g/m² wood-free, matt coated  
image print, 1:1 volume 

 Inside  115 g/m² wood-free, matt coated 
image print, 1:1 volume 

  With light advertising motifs, the reverse sides 
may occasionally show through.

COLOURS  Colours used are from the colour scale ISO 2846-1. 
Specifi c approval is required for special colours 
or shades that cannot be created by combining 
colours from this scale. Details on request. The 
publisher reserves the right to also use the four-
colour scale to compose decorative colours if 
technical requirements make this necessary. Slight 
deviations may occur within the tolerance range 
of the off set printing process.  

PRINT DOCUMENTS  Data to be supplied as a printable (300 dpi) PDF 
fi le and a binding proof in accordance with ISO 
12647-7. The settings for the PDF fi le (ISO coated 
v2 300 %) can be downloaded from the www.pva.
de website. If it is not possible to create a PDF fi le, 
please supply a 300 dpi image fi le as a TIFF and/
or uncompressed EPS fi le, including all the fonts 
used. The standard of off set printing should be used 
as a guideline for the image data. Area coverage 
should not exceed 300 % in total. The print issue is 
accompanied by a digital version, whereby the print 
advertisements are converted for digital depiction. 
Slight colour deviations may occur. Any claims 
regarding the digital issue version are excluded.

DATA TRANSFER   Please send the printable PDF via mail to: 
fassbender@meininger.de.

  Any proof or setting work will be invoiced at own 
cost. Please also note our terms and conditions of 
business stated in the order confi rmation.

SUPPLEMENTS   Supplement format: min. 10.5 x 14.8 cm (end format)
  Max. = 22.5 x 29 cm (end format); 

Supplement thickness: min 115 g/m² with individual 
sheets / otherwise 80-300 g/m²; top trim = 5 mm (top 
system); trim edge = 3 mm per page (double page = 
6 mm in binding); Foot trim = 5-20 mm (= end trim if 
smaller than magazine format); front trim = 5mm 
(= end trim if smaller than magazine format) 
Attention: any motifs and text which run over to 
the binding will be partly covered by the adhesive 
binding!

 Special formats only upon request!

INSERTS  Min. format: 105 x 148 mm (end trim)
Max. format: 220 x 285 mm (end trim)
Insert thickness: min 115g/² with individual sheets
Max thickness: 3 mm

  Inserts must be enclosed in binding.
 Special formats only upon request.

 Address for inserts:
  westermann Druck | pva

c/o johnen-druck GmbH & Co. KG
Abt. Lettershop / TAV
Bornwiese 5
54470 Bernkastel-Kues, Germany

ADHESIVE INSERTS  Paper thickness: 150 - 220 g/m² 
Minimum format: 100 x 100 mm
Mechanically glued: only possible in landscape format 
Maximum format: 110 x 200 mm
Mechanically glued: only possible in landscape format
Position: at least 30 mm from the upper and lower 
border and 10 mm from the binding (max. distan-
ce from binding 50 mm). Position tolerance when 
gluing: up to 5 mm.

Technical printing information 6



International Sales Representatives7

Italiy
Ediconsult Internazionale
Piazza Fontane Marose, 3
16123 Genova
Phone: +39  0 10 58 36 84
Fax: +39  0 10 56 65 78
Email:  wine@ediconsult.com

France
Ute Schalberger
Am Himmel 7b
50858 Köln, Germany
Phone:  +49 (0)2 21 58 91 93 93 
Email:  ute.schalberger@t-online.de

Argentina & Chile
Diego Eidelman
Bulnes 1985 P.8 C
C1425DKC Buenos Aires
Phone: +54 911 56 19 50 36
Fax: +54 11 48 28 06 22
Email:  diego@clubsycountries.com

   General Information8
General Terms and Conditions of Business for Advertisements and other 
Advertising Media in Magazines and Newspapers 

1. For the purpose of the General Terms and Conditions of Business set forth 
below, an „Advertisement Order” is the contract made between the publishing 
house and the customer relating to the publication of one or more advertisements 
or other advertising media (hereinafter together called “Advertisements”) by 
advertisers or other promoters (hereinafter together called “Advertisers”) in a 
magazine or newspaper with the aim of dissemination. 

2. A “Closing” is a contract for the publication of several advertisements, with 
due consideration of the discounts that are to be granted to the Advertiser in 
accordance with the price list. Each publication is performed upon call by the 
customer. No discounts will be granted to enterprises of which the business 
purposes include placing Advertisement Orders for several Advertisers to obtain 
a joint discount. If a right to call each advertisement is granted in a Closing, the 
Order must be completed within one year of publication of the first advertise-
ment, insofar as the first advertisement is called and published within one year 
of the contract being made. 

3. If an Order pursuant to Nos. 1 and 2 is not performed due to circumstances 
for which the publishing house is not responsible, the customer must reimburse 
to the publishing house the difference between the discount granted and the 
one corresponding with the actual purchase made, this being without prejudice 
to any other legal obligations. If nothing has been agreed to the contrary, the 
customer has a retrospective claim to the discount corresponding to his actual 
purchase of advertisements within one year. 

4. For calculation of purchased quantities, text millimetre lines will be converted 
into advertisement millimetres in accordance with the price. 

5. Orders for advertisements and external supplements which are only to be 
published or included in certain issues or certain editions or at certain locations 
in the publication must be received by the publishing house in due time for 
the customer to be notified before the advertising deadline if the order cannot 
be performed in this way. Classified advertisements will be printed under the 
appropriate heading without any express agreement to this effect being 
required. 
Confirmations of placement are issued subject to reservation and placements 
can be changed for technical reasons. The publishing house cannot be held 
liable in such cases. 

6. Text-section advertisements are advertisements which are adjoined on at least 
three sides by text and not other advertisements. 
If advertisements are of a design that is not identifiable as advertising, they 
will be clearly marked with the word “advertisement” by the publishing house. 

7. The publishing house reserves the right to reject advertisements - inclu-
ding separate calls as part of a Closing – and orders for supplements if the 
following applies: 

-  their content breaches the law or public-authority regulations or 
-  the Deutscher Werberat (German Advertising Standards Council) has 
 objected to their content in complaint proceedings or 
-  the publishing house cannot reasonably be expected to publish them in  
 view of their content, design, origin or technical form or 
- they are advertisements containing advertising of or for third parties. 

Orders for other advertising media will only become binding for the publishing 
house upon submission and approval of the sample. 
Advertisements containing advertising of or for third parties (co-operative 
advertising) are subject in each single case to prior written acceptance by the 
publishing house. Such acceptance entitles the publishing house to make an 
extra charge for co-operative advertising. 
Supplements of which the format or design gives the reader the impression of 
being part of the newspaper or magazine or which contain external advertise-
ments can be rejected by the publishing house for such reasons. 
The customer will be notified immediately of the rejection of an advertisement 
or other advertising medium. 

8. Solely the customer is responsible for on-time supply and flawless quality of 
suitable artwork or other advertising media. If artwork for advertisements is 
supplied in a digital form, the customer must ensure that it is as required, 
in particular that it complies with the publishing house’s format or technical spe-
cifications and is provided in due time before the start of publication. 
Before digital transmission of artwork, the customer must ensure that the trans-
mitted data is free from computer viruses. If the publishing house discovers a 
computer virus in a file that has been transmitted, it will delete the file without 
the customer being able to base any claims on such action. The publishing 
house reserves the right to make damages claims against the customer if it has 
suffered a loss as a result of such computer viruses transmitted by the customer. 
The customer shall pay the costs incurred by the publishing house for any 
artwork amendments requested by the customer or for which said customer is 
responsible. The features and quality of the advertisements or other advertising 
media are agreed to be those customary for the respective item pursuant to 
the data given in the price list and in the confirmation of order, this being as 
far as possible in view of the artwork provided. This only applies insofar as the 
customer meets the publishing house’s specifications for preparation and 
supply of artwork. 

9. Artwork will only be returned to the customer by special request. The pub-
lishing house’s obligation to keep the artwork ends three months after initial 
publication of the advertisement. 

10. If publication of the advertisement does not comply with the contractually 
agreed features and quality or performance, the customer shall have a claim 
to a reduction in payment or to a non-defective substitute advertisement or to 
substitute publication of the other advertising medium but only to the extent to 
which the purpose of the advertisement or the other advertising medium was 
adversely affected. The publishing house has the right to refuse a substitute 
advertisement or substitute publication if 
- this involves an amount of work which, in view of the content of the contractual 
obligation and the principles of good faith, is grossly out of proportion with the 
customer’s interest in performance or 
- this would only be possible for the publishing house at a disproportionately 
high cost.
If the publishing house fails to place the substitute advertisement or publish the 
other advertising medium within the reasonable period that it has been allowed 
or if the substitute advertisement or publication is again defective, the customer 
has a right to a reduction in payment or rescission of the order. The order 
cannot be rescinded in the event of minor defects in the advertisement or publi-
cation of the other advertising medium. Any notices relating to non-apparent 
defects must be submitted within one year of the beginning of the statutory 
limitation period. 
Damages claims resulting from a positive breach of obligation, culpa in contra-
hendo or an unlawful act are ruled out, including in the event of placement of an 
order by telephone; damages claims resulting from impossibility of performance 
and default are limited to compensation for the foreseeable loss and the amount 
is restricted to the remuneration payable for the relevant advertisement or 
supplement. This does not apply to intent and gross negligence on the part of 
the publishing house, its legal representatives and its vicarious agents. Liability 
of the publishing house for losses due to the lack of warranted features is not 
prejudiced. In addition, in commercial transactions, the publishing house will 
not be liable for gross negligence of vicarious agents either; in other cases, 
liability to merchants for gross negligence is limited in its scope to the foreseea-
ble loss, this being up to the amount of the relevant advertisement payment.
The publishing house is liable in accordance with legal regulations for claims 
under the Product Liability Act and for injury to life, body or health. Notices of 
defects – except for non-apparent defects – must be submitted within four weeks 
of receipt of the invoice and proof. All claims made against the publishing house 
based on breaches of contractual obligations are subject to a time limitation of 
one year as of the statutory start of the period of limitation, unless they are due to 
action with intent. 

11. Test proofs will only be supplied upon express request. The customer is 
responsible for the correctness of the returned test proofs. The publishing house 
will make all the corrections of which it is notified by the advertising deadline or 
within the period allowed when the test proofs were sent. 

12. If no special size rulings apply, invoice calculation will be based on the actual 
printing height as customary for the type of advertisement. 

13. The invoice must be paid within the period stated in the price list, unless a 
different payment period or an advance payment has been agreed in writing 
in individual cases. Possible discounts for early payment will be granted as 
per the price list. 
Any discount credits and subsequent discount debits will not be made until the 
end of the advertising year in all cases. 

14. In the event of payment default or deferral, customary bank interest rates 
and the costs of collection will be charged. In the event of payment default, 
the publishing house can postpone continued performance of the ongoing 
order until payment has been made and can require advance payment of the 
remaining advertisements. 
If there is justified reason to doubt the customer’s solvency, the publishing house 
has the right, even during the term of a Closing, to make the publication of 
further advertisements dependent on advance payment of the sum by the adver-
tising deadline and on settlement of outstanding invoiced amounts, irrespective 
of the payment date originally agreed. 

15. The publishing house will supply an advertisement proof on request. 
Depending on the type and scope of the Advertisement Order, advertisement 
extracts, tear sheets or complete sample copies will be supplied. If a proof is 
no longer available, it will be replaced by legally binding confirmation by the 
publishing house that the advertisement was published and disseminated. 

16. Pursuant to Sentence 2, a reduction in the print run in the event of a Closing 
covering several advertisements can justify a claim for price reduction if the ove-
rall average of the advertising year, beginning with the first advertisement, falls 
short of the guaranteed print run. A reduction in the print run only constitutes a 
defect justifying a price reduction if and to the extent that 

-  it amounts to at least 20 % for a guaranteed print run of up to 50,000 copies,
-  it amounts to at least 15 % for a guaranteed print run of over 50,000 copies. 

A reduction in the print run for the reasons given in Number 23 will not taken 
into account. The guaranteed print run is the average print run specified in the 
price list or in some other way or, if no print run has been specified, the average 
print run sold in the previous calendar year (for specialist magazines, the average 
print run actually circulated, if applicable). 
Any additional claims for price reductions relating to Closings are ruled out if the 
publishing house notified the customer of the drop in the print run in due time 
for said customer to be able to rescind the contract before the advertisement 
was published. 

19. For box number advertisements, the publishing house will apply the due 
care expected of a business professional to keeping and forwarding offers on 
time. Registered and express letters sent in reply to box number advertisements 
will only be forwarded by standard post. Incoming post for box number adver-
tisements will be kept for four weeks. Any letters not collected during this time 
will be destroyed. The publishing house will return valuable documents but has 
no obligation to do so. 
In an individual agreement, the publishing house can be granted the right, as 
the customer’s representative, to open the incoming offers instead and in the 
declared interest of the customer. No letters in excess of the acceptable DIN 
A4 format or products or book and catalogue consignments or packages will be 
forwarded or accepted. However, acceptance and forwarding can be agreed in 
exceptional cases if the customer pays the charges/costs thus incurred. 

19. The law of the Federal Republic of Germany applies to the Advertisement 
Order. 
The place of performance is the seat of business of the publishing house.
In business transactions with merchants, legal bodies and special assets under 
public law, the legal venue for filing legal action is the seat of business of 
the publishing house. If publishing house claims are not asserted in dunning 
proceedings, the legal venue for non-merchants shall be determined by their 
place of residence. 
If the residence or customary whereabouts of the customer, including non-
merchants, is not known when the legal action is filed or if the customer has 

moved his residence or customary whereabouts outside the jurisdiction of the 
law since the contract was made, the publishing house’s seat of business is 
agreed to be the legal venue. 

19. Advertising agents and agencies have an obligation to comply with the 
publishing house’s price list in their offers, contracts and invoices for Advertisers. 

20. Price changes for Advertisement Orders already placed are effective for 
entrepreneurs if they are announced by the publishing house at least one 
month before publication of the advertisement or other advertising medium. 
The customer holds a right of rescission if prices are increased. The right of 
rescission must be exercised in writing within 14 days of receipt of notification 
of the price increase. 

21. If a joint discount is claimed for affiliated enterprises, written evidence 
of the group status of the Advertiser will be required. Affiliated enterprises for 
the purpose of this provision are enterprises between which there is a capital 
participation of at least 50 per cent.
For incorporated companies, group status is to be shown by confirmation by an 
auditor or submission of the latest business report; for business partnerships, 
such status is to be shown by submission of an excerpt from the Trade Register. 
Such evidence must be furnished by no later than the end of the advertising year. 
Evidence submitted at a later date cannot be recognised in retrospect. Group 
discounts are always subject to the express written confirmation of the 
publishing house. 
Group discounts are only granted for the duration of membership of the group. 
Termination of group membership must be reported immediately; group dis-
counting ends with termination of group membership. 

22. The customer warrants that he possesses all the necessary rights for place-
ment of the advertisement. The customer is solely responsible for the content 
and for the legal acceptability of both the written and pictorial material provided 
for advertising and the supplied advertising media. Within the scope of the 
Advertisement Order, said customer will hold the publishing house harmless 
in respect of all claims of third parties which may arise for reason of a breach 
of legal regulations, in particular a breach of competitive and copyright law. In 
addition, the publishing house will be held harmless in respect of the costs of 
necessary legal defence. The customer has an obligation to support the publi-
shing house in good faith with its legal defence against third parties, by providing 
information and documents. 
The customer undertakes to pay the costs of publication of any necessary coun-
terstatement at the advertising rate applicable at the time. 
The customer assigns to the publishing house all the utilisation, property 
protection and other rights under copyright law required for use of advertising 
in print and online media of all kinds, including the internet, such rights being 
in particular the right of reproduction, dissemination, assignment, broad-casting, 
making publicly available, removal from a database and call. Said assignment 
is made to the extent necessary for performance of the order in terms of both 
time and content. The above rights are assigned without any geographical 
restriction in all cases. 

23. In the event of operational disruptions or in cases of force majeure, illegal 
labour disputes, unlawful seizure, traffic disruptions, a general shortage of 
raw materials or energy and similar – both in the publishing house’s operations 
and in external operations which the publishing house uses to meet its obligati-
ons -, the publishing house has a claim to full payment of the published adver-
tisements, provided that the published product was supplied by the publishing 
house with 80 % of the print run sold on average in the last four quarters or 
warranted in some other way. If smaller quantities were supplied by the pub-
lishing house, the invoice amount will be reduced in the same ratio as that of 
the guaranteed sold or warranted print run to the print run actually supplied. 

24. In compliance with Section 33 of the Bundesdatenschutzgesetz (BDSG; 
Federal Data Protection Act), we advise that the necessary customer and delivery 
data is stored with the help of electronic data processing for the purposes of 
the business relationship. 


