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EVERY 
TWO MONTHS  

100% BAR 

MIXOLOGY  
THE MAGAZINE FOR BAR CULTURE 
The added value of mixing: since 20 years,  MIXOLOGY, 

THE MAGAZINE FOR BAR CULTURE, has been there 
for high-quality bar and beverage industry events and  
happenings from every angle as the special interest 
magazine with the widest reach in Germany, Austria 
and Switzerland. From local to global, looking at crafts, 
social issues, business and the industry as a whole —  
always critical, detailed and independent.

The magazine was founded in 2002 — in a bar by 
two  active bartenders as a professional body for an  
awakening industry. MIXOLOGY  has followed this path 
and still sees itself as a unique special interest magazine 
for both bar professionals and connoisseurs who have a 
passion for bars and good drinks. MIXOLOGY ’s work is 
about inspiration, innovation and contact with leading 
influencers in the scene.

The claim from the founding days is still the same 
 today: MIXOLOGY  is written by some of the most  
renowned bartenders of our time as well as leading 
culinary journalists. Always with a finger on the pulse 
of the times, with a classy, contemporary layout and 
an in-depth look into the scene, the magazine for bar 
culture offers 100% bar content every two months. 

PRINT 

Print run  ................................................... 6,580
Subscribers  ...............................................  2,183
Circulation  ................................................  5,723
Status July 2023

ONLINE 

Page views/month 1 ø ........................ 105,054 
Users/month 1 ø ......................................64,337
Newsletter (monthly) ø ...........................6,200 
Facebook fans 2  ..................................  214,329
Instagram followers 2  .........................37,600

1  mixology.eu, including subdomains  
awards.mixology.eu, gsa.mixology.eu/cocktails.mixology.eu/
barguide.mixology.eu/jobs.mixology.eu

2 Status August 2023

31.1—MIXOLOGY PROFILE



MIXOLOGY ONLINE — THE PORTAL 
FOR INDUSTRY NEWS
Information about cocktail competitions, industry news, 
current professional debates, topics such as bar knowl-
edge, interior and home bar as well as fresh drink ideas 
can be found in Mixology Online’s daily coverage. There 
are also regular updates on the most important new bar 
openings, portraits of leading bar people and, of course, 
product recommendations from the editorial team. 

MIXOLOGY ONLINE  is always up to date with an ear to 
the ground when it comes to what’s going on in the in-
dustry. A cocktail recipe page, a bar guide and a job 
platform, as well as the Made in GSA and Mixology 
Bar Awards websites complete the online presence.

ON SET AND BEHIND THE SCENES 
WITH MIXOLOGY SOCIAL MEDIA
With cocktail recipes, bar introductions and portraits – 
wrapped in aesthetic imagery – the door to bar culture 
is visually opened to a wide audience. Our social media 
channels are set up internationally. As an addition to 
daily reporting, selected cocktail competitions & events 
are introduced and followed. A direct line to the com-
munity.

ALWAYS WELL-INFORMED WITH 
THE MIXOLOGY NEWSLETTER 
The MIXOLOGY NEWSLETTER  provides weekly and 
monthly information on the most important news, job 
offers and current content from print & online. 

www.mixology.eu EXTENSIVE REACH –  
NOT JUST ON PAPER

41.2—MIXOLOGY ONLINE PROFILE



Source:
Excerpts from MIXOLOGY reader data collection 
as of 2022

HAVE ABOVE-AVERAGE 
EDUCATION

ARE 
CONNOISSEURS

ARE LOYAL 
AND RELIABLE

ARE OPEN 
TO NEW THINGS

RELY ON 
CREDIBILITY 

HAVE A WIDE RANGE 
OF INTERESTS 

ARE QUALITY- 
ORIENTED

HAVE A DIGITAL 
NETWORK  

ARE 
UP-TO-
DATE

ARE IN A  COMFORTABLE 
FINANCIAL POSITION

M I X O L O G Y
R E A D E R S
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Wine/ 
sparkling wine

Coffee/ 
hot drinks

Alcohol-free 
drinks

Spirits/cocktails

4.5

60.2

15.8

12.0

7.5

%

WHAT’S YOUR  
ROLE IN THE  
COMPANY?

Owner/partner/lessee

Bar manager/bar manager

Bartender/service

Managing director/ 
operations manager/manager

Sommelier 

Cook/ 
kitchen staff

Chef

Door/maître d’

Other

30.4

42.2

31.1

26.7

3.0

2.2

1.5

1.5

2.2

Source:
Excerpts from MIXOLOGY reader data collection 
as of 2022

COMPANY PROFILE 
REVENUE AND  
PRODUCTS 

READER PROFILE
AGE STRUCTURE: HOW OLD ARE YOU?

Which beverage group 
generates the most 
 revenue in your business?
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%

A BEVERAGE 
PRODUCER/
DISTRIBUTOR/
RETAILER

SYSTEM CATERING/
HOTEL CHAIN  
ETC.

INDIVIDUAL  
CATERING

30.3

58.0

11.8
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YOUR COMPANY 
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COMPANY PROFILE 
YOUR COMPANY OR EMPLOYER IS ...

TO WHAT EXTENT DO YOU AGREE WITH THE 
FOLLOWING STATEMENT: 
“MIXOLOGY IS THE LEADING MEDIUM FOR THE  
HIGH-QUALITY BAR SCENE IN GERMAN-SPEAKING 
 COUNTRIES.”

COMPLETELY 
AGREE

COMPLETELY  
DISAGREE 0%

SOMEWHAT 
AGREE

SOMEWHAT 
DISAGREE

68.9

2.9

28.2

%

Source:
Excerpts from MIXOLOGY reader data collection 
as of 2022
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TOPICS & CATEGORIES  
IN EVERY ISSUE

BAR SCENE

+  A select new bar
+  ‘Have a glass with’  

interview format
+  Product news
+  Current events
+  ‘Trial & error’ column
+  Bar food

DRINKS

+  Coffee stories
+  Whiskey update
+  ‘Klimek’s purchase order’  

wine column

CULTURE

+  Literature recommendations
+  Music
+  Interior design
+  Cocktail history

*  MIXOLOGY  issue for BERLIN BAR WEEK  with information on the 
MIXOLOGY BAR AWARDS .

1/24 09/02/2024 28/12/2023 12/01/2024 Trend- 
Forecast 2024 Irish Whiskey Finland Japanese 

whisky

2/24 05/04/2024 22/02/2024 01/03/2024 Fruit-Filler Bourbon Peru Sake

3/24 07/06/2024 25/04/2024 03/05/2024 Aperitivo & 
Liqueur Blanco Tequila Czech Republic Daiquiri

4/24 09/08/2024 20/06/2024 28/06/2024 Aquavit
Amontillado &  
Manzanilla 
Sherry

Cuba Milk Punch

5/24* 04/10/2024 22/08/2024 30/08/2024 Mezcal Cognac VSOP Italy Martini  
Cocktail

6/24 06/12/2024 24/10/2024 04/11/2024 Rum:  
British Style

Champagne 
Brut Rosé Thailand Digestif
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2/1 DOUBLE PAGE
470 x 298 mm

€ 10,970

1/1 PAGE
235 x 298 mm

€ 5,560

1/2 PAGE, 
LANDSCAPE
235 x 149 mm

€ 3,800

1/3 PAGE, 
LANDSCAPE
235 x 99 mm

€ 2,690

1/2 PAGE, 
PORTRAIT
118 x 298 mm

€ 3,800

1/3 PAGE, 
PORTRAIT
78 x 298 mm

€ 2,690

COVER PAGE 2/3/4
235 x 298 mm

€ 6,000

DISCOUNTS 

3 advertisements or more  .......................  5 %
6 advertisements or more  .....................  10 %
8 advertisements or more  .....................  15 %

Bookings must be made at the same 
time; discounts cannot be granted retro-
actively.

for all formats
Bleed margin:  
3 mm 

COVER 
PAGE 

2 
3 or  4

92.2— ADVERTISEMENT PRICES & FORMATS  PRINT



SELF-SERVICE ADVERTORIAL  

No suitable editorial topic? 
With an advertorial, how you place your topic in 
MIXOLOGY is entirely up to you. With a self-service  
advertorial, you create the advertorial including text 
and layout.
 
DATA DELIVERY

+  Finished print copy of the advertorial including  
text and layout

2/1 page .........................................................................  € 10,970
1/1 page  ........................................................................... € 5,560
1/2 page  ............................................................................  € 3,800

Each advertorial is marked as either ‘advertorial’, ‘advertisement’, ‘advertising’  
or ‘promotion’. 
The briefing, image and text material must be submitted to the editor at least 
3 weeks before the print deadline.

FULL SERVICE ADVERTORIAL 

You develop your desired content in cooperation with 
the editor. The text and layout are created by the  
editorial team, including a proofreading loop. The  
finished advertorial fits seamlessly into the issue’s  
editorial reports.
 
DATA DELIVERY

+ Text material (press releases, text fragments, articles)
+ High-quality, high-resolution photographic material 

2/1 page .........................................................................  € 12,800
1/1 page  ..........................................................................  € 6,800
1/2 page  ............................................................................  € 4,640

We require briefing, image and text material no later than 3 weeks before the print 
deadline. Timing for individual photo production on request.

Other formats on request. For photo productions, we would be happy to provide you 
with an individual offer. Advertorials are marked ‘Advertisement’. Creation costs are 
not eligible for any discounts. 

YOUR IDEA.  
PRECISELY FORMULATED.
Our advertorials are customised as requested,  
calculated at the currently applicable advertising rate 
plus creation costs and included in the annual financial 
statements.
(Creation costs include concept, text and layout and  
exclude image rights and photo production).

PLENTY OF  
SPACE FOR YOUR  

MESSAGE

102.3— ADVERTORIAL  PRINT



BOOKMARK

WANT A LITTLE MORE?
Want to promote your product or event in an eye-catch-
ing way? Our numerous special advertising formats 
 offer you this exact opportunity. 

As special forms of advertising require long-term plan-
ning and individual coordination, we are happy to  accept 
your binding reservation at an early stage. Prices for 
other formats are available on request.

INSERT  
up to 25 g 
max. 255 x 190 mm

€ 360
0/00 each additional 5 g: € 11

POSTCARD 
Insert on  
carrier ad

€ 270
0/00 each 

BOOKMARK 
1/1 page, 220 x 313 mm  
(15 mm overhang)

€ 12,500

FLAP COVER 
3/1 pages 
(Flap + cover page 2)

€ 14,800

WRAPAROUND SLEEVE 
max. 7 cm high, wrapped 
around the cover with flaps

€ 9,500

W
RA

PA
RO

UN
D 

SL
EE

VE

1/1
COVER 
PAGE 2

2/1
FLAP

INSERT

POST-
CARD

112.4— SPECIAL FORMS OF ADVERTISING  PRINT



THE NUMBERS SPEAK FOR 
THEMSELVES  

Are you looking for a way to present your product 
in a characteristic way to exactly the right target 
group? With the Bottle in Numbers, the  MIXOLOGY 

EDITORIAL TEAM offers a unique journalistic 
framework to do just that — your product at a 
glance!

INCLUDES

+  Includes: 1/1 page in MIXOLOGY , editorial  
format, in the classic MIXOLOGY LAYOUT .

DATA DELIVERY 

+ High-resolution, cropped product photo
+  Key figures and data about your product or brand 
+  You will receive the proofread text in advance to 

check factual accuracy, but the final content is 
the responsibility of the editorial team.

Are you wondering whether your brand or  
product would be suitable to be featured as a  
Bottle in  Numbers? The editorial team or our media 
department would be happy to advise you without 
obligation.

1/1 page  ................................................................  € 4,300

REDUCE  
TO THE MAX

122.5— THE BOTTLE IN NUMBERS  PRINT



FORMATS & PRICES  
PRINT

SPACE 
FOR YOUR 

DRINK

STRIKE A POSE!
Showcase your product with a signature drink in 
the Perfect Serve! You are giving bartenders and  
informed consumers a suggestion for a contempo-
rary drink idea through a Perfect Serve placement.  
The perfect call-to-action for your product.

INCLUDES

+    ¼ page MIXOLOGY print in the  
Perfect Serve category

DATA DELIVERY

+  Cropped product image
+  Photo of the selected drink 

(no duplicated product images if possible)
+  Drink recipe
+  Product data 
+  Brief descriptive text for the product 

(max. 70 words)

You provide the visuals and the information.  
The editorial team pulls together all content in a uniform 
editorial style. The final proofread text is agreed with you 
in the layout, and you get a correction loop for change 
requests. The page is marked ‘Promotion’

1/4 page ............................................................................. € 1,150

132.6— PERFECT SERVE  PRINT



MONTH MAIN TOPIC

January 2024 Tools & Design

February 2024 Rye Whiskey

March 2024 Rum

April 2024 Liqueurs / Aperitifs

May 2024 Tequila / Mezcal / Mexico

June 2024 Low + No-ABV + Filler

July 2024 Gin

August 2024 Sparkling wine / Champagne

September 2024 Irish Whiskey

October 2024 Border crossers /  
Products without category

November 2024 Cognac / Armagnac / 
France

December 2024 Scotch

12 MOTTOS
Whether it’s a spirit, a scene theme or a deeper insight 
into a country and its drinking culture, MIXOLOGY  
ONLINE  focuses on a specific theme month after 
month. This motto runs like a red thread through the  
website and creates a framework that allows the perfect  
placement for your product. The thematic focus is 
strengthened through relevant posts on social media. 
This approach allows your product to be integrated  
organically and, through precise planning and  
transparent evaluation, enables a coherent and  
homogeneous environment for your campaign.

OUR ONLINE OFFERING TO 
 ORGANICALLY INTEGRATE YOUR 
PRODUCT

Not found the right 
solution for you yet? 

Let’s talk about it – we 
will find the perfect 

environment for your 
advertising message. 

DID YOU 
KNOW...?

Michael Bosch
Tel +49 6321 8908 – 40 
bosch@meininger.de 

Nathalie Brust
Tel +49 6321 8908 – 47 
brust@meininger.de

SALES MANAGER

143.1— 2023 DATES & TOPICS  ONLINE

mailto:weinrich%40meininger.de?subject=Eine%20Anfrage%20zu%20den%20Mixology%20Bar%20Awards
mailto:weinrich%40meininger.de?subject=Eine%20Anfrage%20zu%20den%20Mixology%20Bar%20Awards


www.mixology.eu

ONLINE ADVERTORIAL 1

 
INCLUDES/DATA DELIVERY

+   Text approx. 350 words
+   1 cover picture
+   1 image in body text
+   Link  ................................................................... € 2,150

ADD-ONS

+    Up to 10 images in body text  
(incl. your Instagram feed)  .................... plus € 330

+   Video integration ....................................... plus € 330
+   Cocktail recipe cocktails.mixology 2 .. plus € 645
+   Teaser in the weekly newsletter  ..........  plus € 880
+   Product placement  .................................. plus € 550

 1  Marked as an advertisement

2  For 1 year, otherwise recipes only in body text or as a caption

ONLINE COMMUNICATION 
Our digital channels offer your product a wide range of 
creative communication options. We link to one or more 
websites in our advertorial, integrate images or your  
desired feed and include videos. Coupled with social  
media, we enable direct interaction with bar profess- 
ionals and the end consumer. This means you not 
only communicate your advertising message, but also  
increase your digital reach at the same time. 

The editorial team will be at your side to support you 
here too. You supply the material and the information, 
the editorial team pulls together all the content into a 
uniform, editorial style. The finished proofread adver- 
torial is agreed with you as a layout, and you get a  
correction loop for change requests. 

WHETHER IT’S LONG-TERM PLANNING  
 OR SHORT-TERM CAMPAIGN -  MIXOLOGY HAS 
THE DIGITAL  SOLUTION FOR YOU

153.2— ADVERTORIAL  ONLINE 



POST IT 
Combine meaningful advertising opportunities for your 
product promotion online and on social media. With this 
attractive complete package price, you save 20% com-
pared to booking all of the items individually while in-
creasing the reach of the online advertorial in the core 
target group through multichannel multipliers.

INCLUDES

+  Online advertorial  
(350 words, cover picture, body text image and  
link)

+  Super banner, 728 x 90 px, on the start page/homep-
age mixology.eu 

+  Teaser of the advertorial in the weekly  
newsletter

+  Banner, 600 x 250 px, in the weekly newsletter
+  Facebook post about the advertorial 
+  Instagram post about the advertorial

DATA DELIVERY

+   Text approx. 350 words
+   1 cover picture
+   1 image in body text
+   Link

Package price  ............................................................... € 4,900

The page is marked ‘Advertorial’

 facebook.com/Mixology

 @mixology

www.mixology.eu

Mixology

Mixology

weekly Mixology newsletter

Newsletter #12

163.3— FEATURED PARTNER ARTICLE  ONLINE

http://www.mixology.eu


 facebook.com/Mixology

 @mixology

MEET & FEED
A new product, a signature drink or complete  
coverage for your event. You can reach an international  
professional audience, connoisseurs and amateur  
mixologists in their home bars through MIXOLOGY ’s  
social media channels.

  FACEBOOK  
@MIXOLOGY —› 212,000 FOLLOWERS

FACEBOOK POST ABOUT THE ADVERTORIAL 
1,2,5 
Link to the advertorial or up to 3 images  
as a gallery with a link to the advertorial  ...............  € 880

FACEBOOK POST  1,2

Link to a page of your choice, 3 pictures  
as a gallery with a link of your choice  ....................  € 1,100

  INSTAGRAM 
@MIXOLOGY —› 38,000 FOLLOWERS

INSTAGRAM POST FEED 1, 2  
1 post up to 3 images  ....................................................  € 1,100

INSTAGRAM STORIES 1, 2  
up to 5 stories  
incl. short text, tags and links  .....................................  € 880

INSTAGRAM STORIES HIGHLIGHTS 1, 4 

e. g. event .................................................................... from € 880

INSTAGRAM REEL  1,3  ......................................... from € 880

 1  Marked as advertisement

2  Marked as advertisement, incl. social media tag

3  For 1 year, otherwise recipes only in body text or as a caption

4  For 3 months (e.g. event announcement, event live, event winner)

5  Only as package price with advertorial

TARGET AUDIENCE- SPECIFIC REACH 
FOR YOUR EVENT,  
PRODUCT OR STORY

173.4— SOCIAL MEDIA  ONLINE 

https://www.facebook.com/Mixology/
https://www.instagram.com/mixology/


BANNER
Place your banner on MIXOLOGY ONLINE  as a billboard 
ad or super banner on the home page or in the body text 
between articles. 

All banners are responsive so they can also be viewed on 
mobile devices. 

OTHER BANNERS ON  
REQUEST. 

BILLBOARD
970 x 250 px 
every 2 weeks

€ 1,070

SUPER BANNER
728 x 90 px 
every 2 weeks

€ 855

BILLBOARD 

SUPER BANNER 

REACH YOUR  
TARGET GROUP IN  

JUST ONE CLICK

www.mixology.eu

BILLBOARD 

www.mixology.eu

BILLBOARD

183.5— HOMEPAGE BANNER  ONLINE 

http://www.mixology.eu
http://www.mixology.eu


DASHES TO DASHES  ——— WEEKLY
News from the bar and spirits industry, a  
best-of of our online articles, job offers, outlooks 
on events and what is currently moving the bar.  
The MIXOLOGY newsletter delivers a comprehensive 
weekly overview to your inbox.  

BANNER IN THE WEEKLY NEWSLETTER 
600 x 250 px 1  .....................................................................  880 €

1 ca. 6.200 Subscribers, status August 2023

MIXING SESSIONS ——— MONTHLY 
Cocktail inspiration for the bar and at home. Our  
cocktail newsletter offers a monthly poutpourri from 
our rich cocktail archive, from classics to neo-classics 
to own creations on the cutting edge.

BANNER IN THE COCKTAIL NEWSLETTER 
600 x 250 px 1  .....................................................................  880 €

YOUR RECIPE IN THE COCKTAIL NEWSLETTER  
Image (no cropping) + recipe text 2,3  .........................  950 €

1 Cocktail Newsletter Recipients 6.200

2 Link to own website possible
3 Combination offer with Perfect Serve from the print possible

ONCE A 
MONTH

OR 
EVERY WEEK

Mixology

Mixology
Newsletter #12

ADVERTORIAL 
TEASER

Mixology
Newsletter #12

Mixology

BANNER  
IM NEWSLETER

193.6— NEWSLETTER BANNER  ONLINE 



COCKTAILS AT  
COCKTAILS.MIXOLOGY.EU
The world of cocktails at a glance. Showcase your mod-
ern interpretations, signature drinks and competition 
creations on MIXOLOGY ’s curated cocktail platform.

COCKTAIL RECIPE ONLINE
(100 words + 1 cover picture + logo + link)  .................  € 990

— COCKTAILS.MIXOLOGY.EU

BE PART OF OUR  
CONSTANTLY GROWING COCKTAIL DA-
TABASE

cocktails.mixology.eu

203.7— COCKTAILS  ONLINE 

http://cocktails.mixology.eu
http://cocktails.mixology.eu


THE BOTTLE IN NUMBERS DIGITAL
Present your product in a 45 - 60 second Instagram 
reel - the „bottle in numbers“ as a digital format literally  
illuminates your product from all angles. The reel is  
produced as a modern combination of superimposed 
facts and specific video shot.

THE BOTTLE IN NUMBERS DIGITAL 
Exposed product photo
+ Key figures and data about your product 1   ...... 3,000 €

1 Optional playout possible on TikTok

THE BOTTLE IN NUMBERS DIGITAL 
Digital + Print  ................................................................. 6,000 €

WE PRESENT YOUR PRODUCT  
IN A 60-SECOND ANIMATION WITH THE MOST  
IMPORTANT FACTS AND FIGURES

Explaining is good,  
watching is better:  
Please click  here,  
to watch the sample 
video.

213.8— THE BOTTLE IN NUMBERS DIGITAL  SOCIAL MEDIA 

https://mixology.eu/wp-content/uploads/2023/10/Flasche-in-Zahlen.mp4


PLACE YOUR NEWS RECEIPT  
Whether it‘s a new spirit, an innovative no- or low- 
ABV product or a crossover between categories -  
prominently displayed, our Newcomer in a Glass sec-
tion offers the space your product needs for digital  
development. This category on the website is visually  
delimited and not bound to the chronological course 
of the articles. This ensures high visibility over a longer  
period of time. 

NEWCOMER IN A GLASS 1 
up to 200 words; product photo + info material ....1,950 €

1 Runtime 2 weeks

PLACE YOUR NEW PRODUCT TEMPORARILY 
ON OUR WEBSITE

NEWCOMER IM GLAS 
Berliner Brandstifter

mixology.eu

mixology.eu

NEWCOMER IM GLAS 
Berliner Brandstifter

NEWCOMER IM GLAS 
Berliner Brandstifter

223.9— NEWCOMER IN A GLASS  ONLINE 

http://cocktails.mixology.eu
http://cocktails.mixology.eu


23

Since December 2021, MIXOLOGY has been offering 
its own, newly and independently developed podcast  
format for all listeners from the B2B and B2C sectors 
who are interested in bar culture. Every 14 days, a  
top-class guest can be heard talking to the presenters 
about an exciting aspect of bar culture, culinary arts 
and drinking culture. The two presenters also regularly 
devote a special episode to selected drinks, which are 
discussed in detail.

REACH A HIGH PRESENCE IN THE 
SCENE IN A FOCUSED WAY

A HIGH-CLASS GUEST EVERY 14 DAYS. 
EXCLUSIVE, INFORMATIVE AND  
ENTERTAINING

MICHAEL BOSCH 
bosch@meininger.de
Tel + 49 6321 8908 – 40

NATHALIE BRUST 
brust@meininger.de

Tel + 49 6321 8908 – 47 

SALES MANAGER+  Moderation with Nils Wrage & Gabriel Daun
+  every 2 weeks with changing guests
+  on all popular podcast channels
+  Duration: approx. 90 min. per episode

YOUR PRODUCT  
IN THE PODCAST? 

GET IN TOUCH  
WITH US!

3.10— BAR CULTURE TO LISTEN TO  MIXOLOGY PODCAST

mailto:weinrich%40meininger.de?subject=Individuelles%20Mixology-Online%20Angebot
mailto:weinrich%40meininger.de?subject=Individuelles%20Mixology-Online%20Angebot


JOB ADVERTISEMENTS
Are you looking for staff for your company? For distri-
bution? Or do you need an ambassador for your brand? 
You can place your requests on MIXOLOGY ONLINE ’s job 
portal with newsletter posting at attractive conditions 
and with virtually no waste. 

YOUR JOB OFFERS ON  
MIXOLOGY ONLINE

BASIC  ................................................................................ € 540
+  Announcement on jobs.mixology.eu
+  3 publications in the weekly newsletter  

(2,900 subscribers)
+  Text ad with logo
+  For 60 days

PREMIUM  ........................................................................  € 825 
+  Announcement on jobs.mixology.eu
+  6 publications in the  

weekly MIXOLOGY NEWSLETTER

+  Text ad with logo
+  For 90 days
+  Refresh and date update  

after 3 weeks
+  Facebook announcement
+  Teaser ad on mixology.eu

PRINT & ONLINE COMBO OFFER  ...........  from € 1,180 
+  Print job advertisement from 1/4 page
+  BASIC 14-day online job advertisement (SEE above):

OTHER FORMATS/PRICES ON 
REQUEST

Not found the right solution  
for you yet? Let’s talk about  
it — we will find the perfect  
environment for your  
advertising message. 

I CAN  
HELP

jobs.mixology.eu

Michael Bosch
Tel +49 6321 8908 – 40 
bosch@meininger.de 
Nathalie Brust
Tel +49 6321 8908 – 47 
brust@meininger.de

SALES MANAGER
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Unlike all other award formats and leader boards, the 
MIXOLOGY BAR AWARDS are presented in a unique, 
two-step process. First, the ‘Jury Advisory Board’, 
which consists of several hundred experts, nominates  
candidates of all categories in a free proposed se-
lection. Then a carefully assembled jury of renowned  
bartenders, bar operators and trade journalists decide 
the final winners in a secret ballot.

The MIXOLOGY BAR AWARDS  is one of the most  
important and prestigious events in the internation-
al scene’s annual calendar. The awards party brings  
together the who’s who of the industry’s most  
respected professionals, and decision-makers gather for 
an evening of celebration and networking in Berlin. 

Benefit from your product being represented in this 
unique environment with award sponsorship!

THE OSCARS OF THE BAR SCENE 
Since 2007, the MIXOLOGY BAR AWARDS  have been 
held annually in Berlin as the ‘Oscars of the bar scene’. 
The awards currently honour the most important 
and influential bars, bartenders, products and other  
personalities from the German-speaking scene in several  
categories. The MIXOLOGY BAR AWARDS  now also 
generate a broad media echo in popular media such as 
Spiegel, Süddeutsche Zeitung and  stern and on 
public radio.

Further information on request. We would be happy to 
send you our detailed media data for the MIXOLOGY 

BAR AWARDS .

— AWARDS.MIXOLOGY.EU

YOUR  
TARGET AUDIENCE  

WILL BE THERE

Michael Bosch
Tel +49 6321 8908 – 40 
bosch@meininger.de 
Nathalie Brust
Tel +49 6321 8908 – 47 
brust@meininger.de
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PRINT 

4/4 colour sheetfed offset 
Paper: Tauro (uncoated, white) 
Adhesive binding 
Booklet format: 235 x 298 mm 

PRINT DOCUMENTS

· Digital templates
·  No custom colours,  no RGB 
·   Image resolution at least 300 dpi on  

original size
·  Gutter allowance and bleed: 3 mm
·  Ensure a safe distance  

from the gutter for design-relevant  
text and image elements that are at risk of 
bleed. This applies in particular to  
the inside covers (cover pages 2 + 3). For tech-
nical production reasons, these inner cover 
pages and the first and last content pages of 
an adhesive-bound product are each pasted 
over by 5 mm. Please take into account an 
appropriate protective space during layout to 
avoid losing design-relevant text and image 
elements.

If you have any questions, please call us:
MIRIAM RAFFEL
Tel +49 6321 8908 48 

DATA DELIVERY

Please provide us with your print document as 
a PDF. There is no right of complaint if other 
data formats or faulty PDF data are delivered. 
We provide no guarantee for colour deviations. 
Proofs will not be sent.

TECHNICAL SPECIFICATIONS

·  Inner part (uncoated):  
PSO_Uncoated_v3.icc (FOGRA 52) 
Cover page 4: PSO_Coated_v3.icc 
Download at www.eci.org

-  Should your data contain no profiles or 
other profiles, we reserve the right to adjust  
the data.

-  Total ink coverage: maximum 300 %
-  175 lpi
-  Data delivery exclusively as  

PDF/X4 incl. exact positioned proof 

DATA TRANSFER

via e-mail —› raffel@meininger.de 
or via upload —› www. wetransfer.com 
Please indicate the issue.

DELIVERY PROOFS

Editienne – Kommunikationsdesign 
Christine Gundelach 
Kiefholzstr. 2 
12435 Berlin, Germany
Tel +49 30 555 70467

DELIVERY ADDRESS  
BY-PRODUCTS

westermann Druck | pva 
c/o johnen-druck GmbH & Co. KG 
Abt. Lettershop/TAV 
Bornwiese 5 
54470 Bernkastel-Kues, Germany

PLEASE NOTE!
Please send by-products clearly  
marked (magazine, issue, customer).
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Österreich
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die neuen Top-Lagen
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Die Felsengartenkellerei Besigheim ist

Bester Sekterzeuger 2022 &

Bester Sekterzeuger 2023

29 Goldmedaillen* in nur zwei Jahren bei den großen internationalen Verkostungen

Nicht nur für die Qualität unserer Weine wurden wir in den letzten vier Jahren 10 mal zur besten Winzergenossenschaft Deutschlands gekürt, 

sondern wir überzeugten auch durch ein außergewöhnlich facettenreiches *Sekt- und Secco-Sortiment auf einem Qualitätslevel, das seines-

gleichen sucht. Die zahlreichen Prämierungen bei den großen internationalen Verkostungen sind ein beeindruckender Beweis.  felsengartenkellerei.de
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Experimental Cask
Entdecke die Möglichkeiten!

Barometer 

Drink-Trends & Erfolgsrezepte 

Goldrausch 
Luxusspirituosen im Aufwind

Top-Dealer 
Die besten Spirituosenhändler

FIRST CHOICE FILLER
DER PERFEKTE MIXER FÜR JEDEN GESCHMACK
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1. Scope of application:
These General Terms and Conditions of Business 
(“T&Cs”) apply to all advertising orders, adverto-
rials and other advertising material (also online) 
of Meininger Verlag GmbH, Maximilianstrasse 7-15, 
67433 Neustadt/Weinstrasse (hereinafter referred 
to as “Publisher”) targeted at customers (herein-
after referred to as “Customer”). Any conflicting 
General Terms and Conditions of Business of the 
Customer will not be acknowledged, unless the 
Publisher explicitly consents to their inclusion.

2. Conclusion of the agreement
An “advertising order”, within the meaning of 
these General Terms and Conditions of Business, 
is an agreement on the publication of one or more 
advertisements or advertorials, or any other 
advertising material (also online) (such as sup-
plements) of an advertiser or any other buyer of 
advertising space in a publication or on a website 
for the purpose of dissemination.
Unless anything else to the contrary has been 
agreed, an advertising order shall materialize 
through the advertisement being printed or 
through a written confirmation of the Publisher. 
Upon placing the advertising order, the respec-
tive Customer acknowledges the application of 
these General Terms and Conditions of Business 
and the respective applicable price list, as well as 
the media data applicable to the respective year 
of publication.
A “deal” is an agreement on the publication of 
multiple advertisements, in regard to which the 
publications are made by the Customer on a “call-
off” basis. The same shall also apply analogously 
to any deal concluded by a group of companies 
(“Consolidated Deals”). Should the right to call 
off individual advertisements be granted within 
the scope of such a deal, unless anything to the 
contrary has been agreed in the individual case 
the publication date of the most recent adver-
tisement should fall within the period of one year 
of the first advertisement being published.
Should the advertising order be placed by an 
agency, the respective contract shall materialize, 
subject to any other arrangements, with the 
agency.Any amendments and additions to an 
advertising order, as well as any deviations from 
these General Terms and Conditions of Business, 
shall require to be laid down in writing. That also 
applies to the revocation of this clause requiring 
the written form.

3. Placing advertisements
The Publisher shall be entitled to undertake the 
placing of the advertisements and/or online 
advertising material at its sole discretion. Fixed 
advertisements and special forms of advertising 
can be booked individually. Subject to any other, 
individualized, agreement, the Customer shall 

otherwise have no claim to the advertisement 
being placed in a particular position in the respec-
tive advertising area, or to a certain access time 
in the respective advertising space being com-
plied with. It is possible to relocate the advertising 
space within the agreed setting if said relocation 
does not materially affect the appeal of the 
advertisement. The bookable forms of adver-
tising and placements in the online area do not 
include a warranty in regard to being displayed 
in a directly visible area (on a “first screen”). The 
Customer shall, upon request, after conducting 
an online campaign, be given information on 
the standard values achieved.Advertisements 
and other forms of advertising which, due to 
their design, are not immediately recognisable as  
advertisements, are clearly marked by the 
Publisher with the word “Advertisement”.

4. Advertorials 
Advertorials are content produced by a third 
party that needs to differ, in form and design, 
from the editorial parts of the respective mag-
azine. They contain texts and advertising of 
third parties. They shall essentially be endorsed 
with a separate legal notice. The advertorial 
may be marked, by the Publisher, with the word 
“Advertisement”, or an alternative word to a sim-
ilar effect. Advertorials are usually produced by 
the Publisher in consultation with the Customer, 
and published. An advertorial is to be made 
available to the Publisher, for inspection and 
approval, at least ten working days prior to the 
print copy deadline. The Customer has a one-off 
right to require corrections. Any further sets of 
corrections are to be remunerated in addition. 
Acceptance may only be refused for technical 
reasons. 
The Customer shall be obliged to deliver the 
necessary visual material, as well as any other 
information individually agreed, in good time. 
The Customer shall be responsible for provid-
ing the necessary rights for this. Should the 
Customer infringe the obligations to co-operate 
incumbent upon it, and delays be caused as a 
result, the Customer shall be held liable for it. 
Should an advertorial not be published, because 
the Customer has not fulfilled the obligations to 
co-operate incumbent upon it in good time, the 
Publisher shall be entitled to nonetheless require 
the gross remuneration agreed in full.

5. Printing materials
The Customer shall be responsible for delivering 
flawless printing materials or print templates 
of any other advertising material by the print 
copy deadline. In the case of digital printing 
documents, the customer is obliged to deliver 
templates for advertisements in accordance with 
the contract, in particular in line with the format 

or the technical specifications of the Publisher, 
in good time prior to the respective start of 
publication. The Publisher’s costs for any amend-
ments to the print templates desired or caused 
by the respective Customer are to be borne by 
the Customer.
The obligation to store printing materials shall 
end three months after the advertisement has 
been published for the first-time.Any liability for 
colour accuracy and correct reproduction of the 
colouring will only be accepted by the Publisher 
if the Customer has transmitted a proof that 
makes the colouring and size binding, for colour 
matching in good time.

6. Deficiencies
Should the publication of the advertisement not 
be in line with the quality or service contractually 
due, the Customer shall have a claim to reduce 
the payment or be given a flawless replacement 
advertisement. Should the Customer make use of 
its right to reduce the price, the amount of the 
reduction shall be aligned to the degree of defi-
ciency shown by the advertisement. As an alter-
native, the Customer may require the publication 
of a replacement advertisement to the extent to 
which the purpose of the advertisement has been 
compromised by the deficiency. Minor deviations 
in tonal value or colour are substantiated in the 
tolerance range of the offset printing process, 
and do not constitute a deficiency.
The Customer is required to complain to the 
Publisher about any obvious deficiencies in an 
advertisement in writing within a week, counting 
from the day of publication. Any hidden deficien-
cies are to be complained about in writing within 
six months, counting from the day of publication 
of the advertisement.
The Publisher has the right to refuse to publish 
a replacement advertisement if, in good faith, 
it seems inappropriate to it, taking into account 
the content of the advertising order, in particular 
if a disproportionate amount of costs is incurred. 
Should the Publisher make use of this right, the 
Customer shall be entitled to withdraw from the 
contract, as long as it is not only insignificant 
deficiencies that exist. A reduction in price based 
on reduced circulation may only be asserted if 
the reduction in circulation is at least 20%, in 
the event of a certain circulation having been 
assured.

7. Liability on the part of the Publisher
The Publisher shall only be liable for wilful intent 
and gross negligence. Vis-à-vis traders, the liabil-
ity for gross negligence is limited to the damage 
to be expected up to the amount of the remuner-
ation agreed for the advertisement.
For slight negligence, the Publisher shall only 
be liable, if there is no case of injury to life, the 

body or the health, unless cardinal obligations 
of the advertising order have been infringed. The 
Publisher’s liability shall, in any case, be limited to 
compensating the foreseeable damage, limited 
by the fee to be paid for the advertisement.

8. Specimen copy
The publisher shall, upon request, deliver a spec-
imen advertisement. Depending upon the nature 
and scope of the advertising order, clippings, 
specimen pages or full samples will be delivered.

9. Prices, invoices
The fixed or special prices agreed as at the date of 
the order being placed shall apply, and otherwise 
the published price list. The Publisher reserves 
the right to amend the charges. This does not 
apply to consumers. For any orders confirmed 
by the Publisher, price changes shall, however, 
only be valid if they were notified by the Publisher 
at least one month prior to the advertisement/
the advertising material being published. In the 
event of a price increase, the customer shall be 
entitled to assert a right to withdraw from the 
contract. The right to withdraw from the contract 
must be exercised within 14 days of receipt of the 
notification on the price increase.
Any reductions shall be established in line with 
the respective applicable price list or the indi-
vidual arrangements made. Should the Customer 
not have implemented the advertising volume 
forming the basis for the reduction in full within 
the agreed period of time, the Publisher shall 
have the right to charge the amount of the 
reduction given. Advertising agencies and any 
other advertising intermediaries shall be obliged 
to adhere to the Publisher’s price lists in their 
offers, contracts and invoices sent to the adver-
tiser. Discount credits and subsequent discount 
adjustment charges will essentially only be made 
at the end of the advertising year.
Invoices of the Publisher are to paid within the 
payment deadline, counting from receipt of the 
invoice, which can be seen from the price list, 
unless any other payment deadline or advance 
payment has been agreed in the individual case.
In the event of arrears of payment, interest will 
be charged in accordance with the statutory 
provisions.
Should there be justified doubt about the 
Customer’s ability to pay, the Publisher shall be 
entitled to make the publication of one or more 
advertisements dependent upon advance pay-
ment of the amount as at the final deadline for 
advertisements, as well as upon any outstanding 
amounts invoiced being settled.

10. Turning down orders
The Publisher reserves the right to turn down 
advertisements – including individual call-offs 

within the scope of a deal– and orders for sup-
plements, if
- the content of them violates any laws or official 
provisions; or
- the content of them has been objected to by 
the German Advertising Council in opposition 
proceedings; or
- the publication of them is unacceptable to the 
Publisher because of the content, design, origin 
or technical form;
- advertisements contain advertising of third 
parties or on behalf of third parties. Orders for 
any other advertising material shall only be bind-
ing upon the Publisher after a sample has been 
submitted and approved. Any advertisements 
containing advertising by third parties or on 
behalf of third parties (joint advertising) shall, 
in each individual case, require the prior written 
declaration of acceptance of the Publisher. This 
will entitle the Publisher to levy a joint advertising 
surcharge. Any supplements which, due to their 
format or presentation, arouse the impression, 
with the reader, of being a component of the 
newspaper or magazine or contain third-party 
advertisements may be turned down by the 
Publisher on these grounds. The Customer will be 
informed about the rejection of an advertisement 
or any other advertising material without delay.

11. Cancellation of orders
Essentially, it is possible to cancel orders. The can-
cellation needs to be received by the Publisher in 
writing or by e-mail. In the case of cancellation 
up to five working days prior to the closing 
date for advertisements (10 days in the case 
of advertisements placed on the website and 
fixed placements), no costs will be incurred to 
the advertising customer. By way of derogation 
herefrom, any cancellation of special forms of 
advertising (including title pages booked, events, 
tastings) and advertorials, is only possible for 
up to two weeks after placing an order. Should 
a cancellation be made after the deadlines reg-
ulated in Sentence 1, the flat-rate amount of 
compensation for expenditure shall amount to 
100% of the gross order volume cancelled.
12. Intellectual Property rights
The Customer shall grant the Publisher any rights 
of use, ancillary copyrights and other rights nec-
essary for the use of the print templates provid-
ed. Included in the latter is, in particular, the right 
of duplication, publication, dissemination, making 
the materials publicly available, and also the 
editing and design rights in the scope necessary 
for implementing the order.
The Customer guarantees to the Publisher that 
it has all rights necessary for publication and 
dissemination of the advertisement. The Publisher 
shall not be obliged to check any impairments 
of rights of third parties. The Customer shall be 

solely responsible for the content and design of 
the advertisement. The Customer hereby frees 
and relieves the Publisher from all claims by third 
parties which the latter may assert against the 
Publisher in connection with the publication of 
the advertisement.

13. Acts of God
In the event of Acts of God, the Publisher shall be 
entitled to postpone the publication of an adver-
tisement until such time as the event has ended. 
The term “Acts of God” is understood to mean 
any circumstances that are not the Publisher’s 
fault, and which make the publication impossible 
or unacceptable, in particular strikes, legitimate 
lock-outs, war, acts of terror, civil unrest, natural 
disasters, pandemics and a general shortage of 
raw materials or energy.

14. Data Protection:
The Publisher gathers, processes and stores per-
sonal data of the Customer in accordance with 
the applicable data protection provisions. Further 
information on the processing of personal data 
can be found in our Data Privacy Policy.

15. Final provisions
This contractual relationship, as well as these 
General Terms and Conditions of Business, are 
subject to the Law of the Federal Republic of 
Germany, subject to exclusion of the UN 
Convention on the International Sale of Goods 
(CISG). The place of fulfilment shall be the 
Publisher’s registered office. In business trans-
actions with traders, legal persons governed by 
public law or special funds governed by public law, 
the Publisher’s registered office is agreed upon 
as the exclusive place of jurisdiction. In the case 
of non-traders, the place of jurisdiction shall be 
determined by their domicile.
The Publisher does not take part indispute res-
olution procedures before consumer arbitration 
boards.
Any amendments and additions to these General 
Terms and Conditions of Business, as well as any 
subsidiary agreements, shall require to be laid 
down in writing. That also applies to the revoca-
tion of the written form.
Should any of the foregoing provisions be or 
become invalid, the validity of the remaining 
provisions shall not be affected thereby. In lieu of 
the invalid provision, the parties shall agree upon 
a valid provision which comes as close as possible, 
in its entirety, to what is laid down in the General 
Terms and Conditions of Business, as well as the 
contractual arrangements from a factual, legal  
and economic perspective. The same procedure 
shall apply if the General Terms and Conditions of 
Business should contain a loophole.
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